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Connections 
Ch a n g e  Ca r e e r s . 
No t  Eve r yo n e  
S t a r t s  Wit h  Th e m .
Every year, talented students graduate from New York's 
top design programs with strong portfolios and a passion 
for the profession. But many of them are without the 
professional connections that open doors.

Meanwhile, IIDA NY's sponsors had no structured way to 
connect with the next generation, and emerging 
professionals had hard -won insight to share but no 
platform to do it.

Three groups. A shared need. No bridge between them.
SUP was built to change that.



WHAT’SUP
WHERE THE NEXT GENERATION FINDS THEIR PEOPLE

Remember the person who first made you feel like you belonged in  t h is  
ind us t ry? The  m e n t or who  op e ne d  a  d oor, m ad e  an  in t rod uc t ion , o r s im p ly 
t ook t he  t im e  t o  say — you have something here . SUP e xis t s  t o  b e  t ha t  m om e n t  
fo r t he  ne xt  ge ne ra t ion  o f Ne w York d e s igne rs .

Now in  it s  t h ird  ye ar, t he  St ud e n t  Up lift  Program  b rings  s t ud e n t s , e m e rging 
p rofe ss iona ls , and  sp onsors  in t o  t he  sam e  room  and  wat che s  som e t h ing sp ark. 
Eve ry Gold  and  ab ove  IIDA b e ne fac t o r sp onsors  one  d e se rving s t ud e n t  wit h  an  
annua l IIDA m e m b e rsh ip , t u rn ing a  financ ia l com m it m e n t  in t o  a  human one . 
The n  we  b ring e ve ryone  t oge t he r a t  our s igna t u re  m at ch ing e ve n t , whe re  
m e n t orsh ip  flows, id e as  ign it e , and  t he  kind  o f connections  t h a t  shap e  e n t ire  
care e rs  a re  m ad e  ove r gre a t  conversation  and  e ve n  b e t t e r com p any.

Be cause  e ve ry d e s igne r d e se rve s  t ha t  p e rson  who  believed in them  firs t . SUP 
m ake s  su re  t he y find  t he m .



SUP is built on a simple but powerful idea: the most meaningful growth happens when 
ge ne ra t ions  le a rn  from  e ach  o t he r.

Tha t 's  why we  d on 't  jus t  p a ir a  sp onsor wit h  a  s t ud e n t . We  cre a t e  a  m e n t orsh ip  t riad  b y 
b ringing t oge t he r an  e xp e rie nced  ind us t ry sp onsor, an  e m e rging p rofe ss iona l, and  a  s t ud e n t  
in  a  re la t ionsh ip  d e s igne d  t o  give  and  t ake  in  e q ua l m e asure . The  sp onsor o ffe rs  acce ss  and  
wisd om . The  e m e rging p rofe ss iona l o ffe rs  a  p e rsp e c t ive  t ha t 's  c lose  e nough  t o  re m e m b e r 
what  s t a rt ing ou t  re a lly fe e ls  like . And  t he  s t ud e n t ? The y b ring t he  e ne rgy, curios it y, and  
fre sh  e ye s  t ha t  re m ind  a ll o f us  why we  fe ll in  love  wit h  t h is  p ro fe ss ion  in  t he  firs t  p lace .

Each  ye ar, 12 Gold and above sponsors  m ake  it  p oss ib le  t o  we lcom e  12 students  from  
across  Ne w York St a t e  in t o  t he  IIDA com m unit y wit h  a  fu lly sp onsore d  annual membership . 
Alongsid e  t he m , 12 emerging designers  from  our De sign  Firm  Ad voca t e s  jo in  t he  p rogram , 
c re a t ing a  cohort  o f 36 professionals  a t  d iffe re n t  s t age s  o f t he ir ca re e rs , a ll in  it  t oge t he r. 
Bu t  t he  m e m b e rsh ip  is  jus t  t he  b e ginn ing. What  we 're  re a lly giving t he m  is  access  and  a  
warm  in t rod uc t ion  in t o  an  ind us t ry t ha t  can  fe e l in t im id a t ing from  t he  ou t s id e

ONE SPONSOR. ONE EMERGING DESIGNER. 
ONE STUDENT. INFINITE POTENTIAL.

ENGAGING 
MEMBER 
GENERATIONS



Attending SUP as an Interior Designer and 
Specificer, and returning as a sponsoring 
manufacturer ambassador, felt like a 
journey back in time, and a confirmation of 
my career path. 

- Guiseppe Amato, Estel America 
(Gold Sponsor)

WHAT OUR 
SPONSORS 
VALUE

IIDA Te am  wit h  Giuse p p e  Am at o  and  SUP’20 25 Me nt e e  Kiana  Ab ram  (Pra t t )



Royce Epstein with the 2023 SUP Cohort

It  was  a  p le asure  t o  sup p ort  t he  St ud e n t  Up lift  Program  and  sp e nd  t he  d ay wit h  s t ud e n t s  in  an  
e ngaging, hand s-on , and  in t e rac t ive  way—d iscuss ing sus t a inab le  m at e ria ls  and  t he  e vo lving ro le  
d e s igne rs  p lay in  shap ing he a lt h ie r, m ore  re sp ons ib le  sp ace s . Program s like  SUP cre a t e  an  
im p ort an t  b rid ge  b e t we e n  e d uca t ion  and  p rac t ice , o ffe ring m e an ingfu l op p ort un it ie s  fo r 
m e n t o rsh ip  and  d ire c t  e ngage m e nt  wit h  m anufac t ure rs  and  d e s igne rs  e a rly in  s t ud e n t s ’ ca re e rs . 
Exp e rie nce s  like  t he se  d e e p e n  t he ir und e rs t and ing o f m at e ria ls  and  he lp  t he m  se e  how 
t hough t fu l d e s ign  d e c is ions  can  shap e  b o t h  t he  b u ilt  e nvironm e nt  and  t he  fu t ure  o f our ind us t ry.

- Royce  Ep s t e in . Se n io r Dire c t o r |  De s ign  Ins igh t s  Mohawk Group  (Gold  Sp onsor)



FOR THE ONES WHO BELIEVED FIRST
Behind every thriving program is a person who showed up before it was easy, who championed students not 
because it was required, but because they genuinely cared.

Each year at SUP, Student Development honors one of those people. The SUP Dedication Award  re cogn ize s  an  
ind ivid ua l wit h in  t he  IIDA com m unit y who  has  shown  e xce p t iona l com m it m e n t  t o  up lift ing t he  ne xt  ge ne ra t ion  o f 
d e s igne rs , som e one  whose  b e lie f in  s t ud e n t s  has  q u ie t ly shap e d  m ore  ca re e rs  t han  t he y'll e ve r know.

SUP 20 23 SUP 20 24 SUP 20 25

Robin Gunther, Pe rkins  & Will Rachel Robinson, Te d  Moud is  Assoc ia t e s Jessica Amato, Mancin i Duffy



EVENT DAY -  SUP’2025
Every year, one of our Design Firm Advocates opens their doors and 
welcomes the SUP community in.

The day begins with our  matching ceremony , t he  m om e nt  s t ud e n t s  m e e t  
t he ir m e n t o rsh ip  t riad  fo r t he  ve ry firs t  t im e . An  e m e rging p ro fe ss iona l, an  
ind us t ry sp onsor, and  a  s t ud e n t , b rough t  t oge t he r in  a  room  fu ll o f p e op le  
roo t ing fo r t he m . From  t he re , a  ne t working lunch  give s  e ve ryone  t he  sp ace  t o  
conne c t  ac ross  ge ne ra t ions , swap  s t o rie s , and  b e gin  b uild ing t he  
re la t ionsh ip s  t ha t  ca rry we ll b e yond  t he  e ve n t  it se lf.

Ind us t ry sp onsors  a lso  have  t he  op p ort un it y t o  showcase  t he ir p rod uc t s  and  
co lle c t ions , giving s t ud e n t s  a  hand s-on  in t rod uc t ion  t o  t he  m at e ria ls  and  
b rand s  shap ing t he  p ro fe ss ion  t od ay.
And  e ve ry ye ar, t he  d ay c lose s  wit h  som e t h ing t ha t  fe e d s  t he  m ind  as  m uch  
as  t he  sp irit . Pro fe ss iona ls  e a rn  a  CEU credit  wh ile  s t ud e n t s  p art ic ip a t e  in  a  
d e d ica t e d  le a rn ing se ss ion  on  t he  sam e  t he m e , e nsuring e ve ryone  le ave s  
wit h  som e t h ing ne w.

2023  Sus t a inab ilit y a t  Pe rkins  & Will, 2024 Build ing Ind us t ry Re la t ionsh ip s  a t  
Te d  Moud is  Assoc ia t e s , 2025 De sign  and  Te chno logy a t  Mancin i Duffy



LEADERSHIP PIPELINE

"When I was an emerging designer, I was 
paired with a student through this program 
and saw firsthand how impactful that 
connection could be. Those early 
conversations can shape how someone sees 
their place in the profession. Now, as VP of 
Student Development, it’s incredibly 
rewarding to help grow the SUP program and 
expand the opportunities it creates for the 
next generation of designers."
                                                      
  -Paridhi Chawla, VP of Student Development



THE CONVERSATION HAS STARTED
SUP isn't just being felt in the room — it's being talked about beyond it.

From podcast features to press coverage, the Student Uplift Program has captured the attention of the 
broader design community as a model for meaningful mentorship and student engagement.



65
Attendees every year 

12
Students

from across NY State

12
Emerging Designers

from Design Firm Advocates

12
Annual Sponsors

Gold level and above

29
Past Presidents, Chapter Leaders, and Design Professionals

One afternoon. Multiple generations of the design community. Together.



BY THE METRICS

How the Model Works

Catering $2,000

Venue $0 (Design Firm Advocate)

Raffle Items $0 (Donated by sponsors)

Where the Money Goes
Event Sponsorship Primary

Product Display New (Year 3 addition)

Student Membership Included in Sponsorship 
Package

Where the Money Comes From

$0
Year 1

Broke Event

Three Years of Results

$0
Year 2

Broke Event

$1,000
Year 3

First Profit
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