
11

FOCUS GROUPS
Focus groups are an opportunity for a 
manufacturer to learn about overall company 
perceptions, effective communication, and 
most importantly, what specifiers think about 
a manufacturer’s products from a group of 15-
20 IIDA member participants. The format and 
questions are developed by the manufacturer, 
with IIDA providing feedback, edits, and more 
to ensure questions garner as much beneficial 
information as possible.
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